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THE PROJECT LW OSAKA

Developed in 1998 by Miyama Development International
(MDI), the Leopalace World facilities serve the needs of
young Japanese who are looking for suitable apartment
accommodation around Japan, as well as providing lifestyle
information such as theatre schedules, "what's on", travel and
locality information. Information access and dissemination
relies heavily on computer technology and the Internet. The
youthful, technologically oriented nature of this user group was
a significant consideration in the development of the design of
the LW (Leopalace World) stores.

MDI develops the apartment buildings with investors from
all over Japan, and manages over 200,000 apartments.
In addition to providing information for prospective and current
tenants, the LW stores typically contain meeting, presentation
and hospitality facilities for VIP guests such as apartment
building owners and prospective investors.

Having previously undertaken the fit-outs for Leopalace World
facilities in Fukuoka and Shinjuku, Riccardo Tossani
Architecture was asked to remodel a mid-rise office building to
create LW Osaka, The first floor is an apartment leasing office
and reception area for the building. A multi-media theatre
space and leasing counter is on the second floor, with a
café-area furniture exhibit space. The third floor is for VIP
guests who are potential investors in the company. Facilities
here include presentation rooms and a gallery, which containg
models and images of buildings developed by MDI. The eighth
floor is a conference facility and the ninth floor VIP dining
rooms, employee refectory and kitchen.
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WHITE LIGHT.

While varying in form and texture, all surfaces and materials of
the ground floor interior are white, Only the giant faces of the
photo portrait wall, and the dynamic multi-vision screen in the
background, punctuate this ethereal space. Appearing fo fly
through the glass is a squadron of miniature leopards, a
playful reminder of the corporate identity of this sales office,

An exterior structural column at the centre of the entrance is
clad in bright yellow ceramic tiles. It becomes a monument
visible from up and down the sidewalk, and the first hint that
something unusual might be found within,

In direct contrast to the ground floor, the second level
is predominantly a dark space within which a series of objects
are theatrically located and illuminated. These include a
leopard signature profile on a silver wall, standing like bait at
the head of the stairs. Other illuminated objects include
pedestals on which sit Apple Studio Display monitors,
an aftempt to humanise compelling technological objects.

The third floor VIP lounge is characterised by a system of
projecting rosewood wall panels, some of which contain black
and white portraits, while others are recessed as display
shelves. A terrazzo reception cabinet sits as a sculptural
volume in the room, the entry axis of which terminates in a
semi-circular rosewood and white glass wall. The far end of
the room is an exhibition space with models and images
of corporate projects. Off another axis are two multi-media
rooms.

On the eighth floor, a remodelled spiral stair, crowned with an
Ingo Maurer light sculpture of exploding dishes, is the
centrepiece of the reception area to the VIP dining rooms.
Double doors lead to an event space and theatre that can be
configured in a number of ways using fold-out doors.

The ninth fleor VIP dining facility is a bright space in alternat-
ing bands of white-stained wood flooring and white
terrazzo tiles. The terrazzo bands rise up as gallery walls, and
frame furniture cabinets custom designed by RTA. Connecting
to the lounge by a hidden passageway is a large kitchen, which
serves the VIP dining room as well as the staff refectory.
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The following year, | graduated from the GSD at the top of my
class, earning a Masters of Architecture ir an Design, with

iction, @ received the "Award for Greatest Overall
Achievement in the L,Ins c“f 1988 for 1ip and
Excellence fies". | had found my creative and
ctual baton and ran -.-\,'|:.h it all the way to Los Angele:

There | worked with Johnson Fain Pereira (now Johnson Fain
Partners), a firm highly recommended to me by my advisors
at the GSD, JFP had just completed the Fox To it Century
City (the building featured so prominently in the movi
Hara), a number of campus and city master plans and were
designing a v of types of projects from wineries (Opus
One for Robe ITHUI-.;;I'.‘Ht” resort towns. JFP practiced just the
kind of blend of design disciplines | was looking for, and offered
tunity to expose myse 1‘ the experimental environ-
asting periods in late
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pursue my persistent le aissance ideal of the 't as the
universal designer
had an opportunity to set up a practice in Tokyo.

was a |‘I'|a-1r-a. to establish a practice able to pursue a

lems, from doorknobs to m .
communities, in a mann of my inclination and in a
cult nment fascinated me. My
fiancee at the time ".L)L -\clufil a Japanese designer who that
year became my and partner, also allowed me an entrée
orld of client relations and marketing in Japan's
essional and social setting

enigmatic pro

Practice in Japan is contemporaneously fascinating and
frustrating. While it is at times excruciatingly difficult to
understand the needs and aspirations of .Japn:msn clients,
the relativ r legal restrict ; i
construction culture and "FO”M mindec
provide a permissive env \
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n 1997, technology, in the form of computers and
telecommunications, was finding its way into every aspect of
ife. The paradox between a culture steeped
and a society -|\r1flere\| with machine-based
aesthetics is fascinating to me

Running the practice also involves trying to accommodate the
very ri-rmrnni needs and expectations of Japanese and foreign
(American, French, Irish, Columbian) staff in a setting that
invariably involves long hours of work and impossible
deadlines. The cooperative nature of Japanese construction
companies, fogether with the non-litigio raditional
relationships between all parties concerned, allows us to take
risks and focus our energies on creative design rather than
covering our backs with endless documentation,

WA

-.-uh it Irhv time | have to myself | spend exploring Tokyo and
J There are always new restaurants and boutiques in this
i‘i-’y many of which are derivative of current styles but
occasionally exude real originality. | am also interested in
functional art, and enjoy furniture exhibitions, Wi

Vhen | can, |

design and commission the building of my own prototypes. An
| like to ride motorcycles. The Italian marque Ducati especially,
one of the most fascinating examples of functional art, for both
racing and touring. They are a substitute for my real passion
which is flying aeroplanes, and which | enjoyed for years while
living in the US.

| stopped riding motorcycles competitively last year, following
a near-death experience that left me with two broken legs.
Next spring | plan to resume touring Japan's majestic scenery,
where one can still find unspoiled villages and towns
tucked away in remote mountain valieys. When not looking
for trouble on the roads | like to read, eat and do what
most Tokyoites do: visit interesting clubs and restaurants and
revel in conversation
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